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build awareness 
Educate clinician and public 
audiences on the harms of 
overuse in health care. 

mobilize  
Develop tools and resources to 
help clinicians take deliberate 
action on overuse. 

showcase
Highlight our community working 
on Choosing Wisely in their own 
settings. 

Our communications goals



Our communications style 

- Simple/minimalist
- Clear/to the point messages
- Visual and colourful
- Fun, when possible  



Using Antibiotics Wisely 
A national effort to encourage 
conversations between clinicians and 
patients about unnecessary antibiotic 
use.

ANTIBIOTICS CAMPAIGN 

www.choosingwiselycanada.org/antibiotics



Posters



Using Labs Wisely 
A national consortium that’s changing 
the lab utilization landscape in 
Canada. 

LABS PROGRAM 

www.choosingwiselycanada.org/labs







Using Blood Wisely 
A concerted effort to strengthen 
Canada’s blood supply.

BLOOD PROGRAM 

www.usingbloodwisely.ca





Tips and tricks 

a few best practices we live by... 



Find your voice 
- Are you conversational or formal? 

Avoid jargon
- Don’t confuse your audience with 

complex words/acronyms 

Break up your text
- Use headings/subheadings, and bullet 

points to break up text or for emphasis 
(this also helps with SEO) 

Design
- Keep it simple. White space, font, and 

high-quality images are not only more 
appealing, but better for accessibility 

Clear & concise messaging 

www.ChoosingWiselyCanada.org   |   @ChooseWiselyCA



cut unnecessary words 



we don’t read, 
we scan. 

Think about how you will stop 
someone from scrolling on a 
social media feed or website. 



Questions? 
www.ChoosingWiselyCanada.org

info@ChoosingWiselyCanada.org

http://www.usingbloodwisely.ca/
mailto:info@ChoosingWiselyCanada.org

